
TobaccoFreeKids.org    >

Mobilizing Youth as Tax 
Advocates
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Tobacco taxes help kids avoid a life of 
tobacco addiction, disease and premature 
death.
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Taxes Help Youth Avoid Tobacco Trap

In Pakistan, a campaign 
was launched showing 
how increasing the cost 
of tobacco will make it 
inaccessable to younger 
generations thus 
preventing them from 
smoking.
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Communicating Urgency

“The cheap price of cigarettes in Indonesia 
keeps child smokers increasing. WHO noted 
in 2015 that there were more than 239,000 
children under the age of 10 who had started 
smoking and about 4 million children 
between the ages of 10 and 14 became 
smokers each year. Don't let this nation 
continue to be damaged by cigarettes.”
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“As a mother of 2 children from a tobacco-
producing region, Datu Rembulan Daria is 
gradually aware of the adverse effects of the 
tobacco industry. To that end, she supports 
the movement #RokokHarusMahal as 
expected considering the price of cigarettes 
can control cigarette consumption in poorer 
families, be great if you could quit smoking 
and more importantly keep cigarettes out of 
children.

She also hopes that President Joko Widodo 
and Mrs. Sri Mulyani Indrawati make a new 
cigarette price policy”



TobaccoFreeKids.org    >

Tobacco Industry Sets Trap with Cheap 
Products
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Higher prices = Less Tobacco use = 
Economic Boost

In Indonesia, the coalition launched 
a campaign targeting the President. 
The campaign explained how a 
decrease in cigarette consumption 
helps the economy by reducing 
tobacco related illnesses and 
treatments - both of which cost the 
country money.
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Less Policy, More Personal Narrative
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Mobilization of Youth at Two Levels

Grasstops Mobilization: Engaging individual youth 
as high profile campaign advocates

Grassroots Mobilization: generating high volumes of 
action

Advocacy of individual campaign advocates 
has direct impact on decision-makers via 
testimony, lobbying visits, earned and 
social media

Aggregate actions has impact via direct 
engagement with decision-makers via 
email, social media and/or attention from 
earned media 
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Youth Grasstops Mobilization 

Online live event with the 
Coordinating Minister for 
Human Development and 
Culture in attendance calling 
for increase in tobacco tax 
hosted by Indonesian youth 
advocates from CISDI. 
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Youth Grasstops Mobilization 

Postcard campaign launched 
in Pakistan to pressure the 
Prime Minister to raise the 
tobacco tax to decrease 
consumption amongst youth.
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Youth Grassroots Mobilization 

Youth pledge to stay 
away from tobacco by taking 
a pledge and sharing it 
with their followers on 
their Instagram story.
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Youth Grassroots Mobilization 

Youth use their social 
platforms to share how they'll 
use their super powers to 
stand up to Big Tobacco.
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Comic Strip 



TobaccoFreeKids.org    >

Comic Strip


